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Be prepared for our BA343 group online chat session. This means researching your questions and having your answers ready to go in “chat-sized” bites. Strive for 2-3 sentences or quick lists in your own words and not entire paragraphs copied from a web site.  It’s a good idea keep a MS Word document with your research open ready to copy and paste your findings. 
You are assigned the questions below, but be prepared to answer all the questions in open forum. Sign in to the session early to test the software and make sure you can connect. The link to join is on the left hand menu in Blackboard.   
************************************************************************************************************
Success stories are abundant when it comes using social media from headhunters who find job applicants to new businesses that want to introduce a new product as well as already established Fortune 500 companies that want to strengthen their brand. The role of social media in marketing is to use it as a communication tool that makes organizations accessible to those interested in its product and makes the company visible to those that don't know your product. It is a tool that creates a personality behind the brand and creates relationships that the company otherwise may never gain. This creates not only repeat-buyers, but customer loyalty. 

1. Describe social media (SM) to someone who has never experienced it such as a 
4-year-old cousin or alien from Mars. 
How do we use SM as individuals vs. how do businesses use SM? 

2. Are social media sites “free”? 
What is the true cost of social media to the business and to us as consumers? 

3. Explain two essential features of social media for a business. 

4. What are the big “don’ts” in social media marketing for any organization?

5. Sure social media is fun and can be effective, but is it working? What are some ways businesses can measure the success of its SM strategy? 

6. What is the future of SM? What platforms are expected to grow in popularity? What platforms are on their way out?   

7. Research two organizations. One using social media effectively – and one that is not. Be ready to share. URL links are helpful. 
